In Store or On the Couch: ‘
Digital Commerce is Here to Stay

E-commerce and contactless payments are
surging as people now think digital first when
it comes to shopping.

Worldwide polling by Mastercard shows
consumers are forging new digital
commerce habits and expect the

buying experience to be fast, simple
and whenever they want.

Findings reflect consumers' experiences from

the previous two weeks compared to their
expectations for the following two weeks.
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Consumers who believe each change is here to stay
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Less in-store shopping
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Consumers who plan to use more contactless payments
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Mastercard proprietary survey of 6,750 adults (aged 18+) across 15 countries: Australia, Brazil, China, Colombia,

France, Germany, India, Italy, Spain, Japan, Mexico, Russia, UAE, UK, and USA. Conducted April 27-May 17, 2020.




